
Arts Booths: As visitors promenaded towards the SeaFeast activities at 
Squalicum Harbor, they got to experience booths featuring a variety of arts 
and crafts by 34 local artists. Work ranged from fine art paintings  and  glass 
work to handmade soaps and ceramics. All of the artists were pleased with 
the attendance and sales for this one-day event. 

Youth Art Activities: The Allied Arts Education Program featured 2 different 
free youth art activities lead by our Teaching Artists. Rachel Simpson, lead a 
Mermaid bling, Ellen Clark taught how to create a friendly Octopus. Funding 
for this was part of a grant from the Washington State Arts Commission. 

Plein Air Landscape Artist: Spectators enjoyed watching Michael Heath     
create beautiful water color landscape paintings of the working waterfront 
from Zuanich Park. 

Arts/ Performance Information Booth: Allied Arts shared their information 
booth with Whatcom Studio Tour and the Mount Baker Theatre. This was a 
great way to get information out to the community about our programs and 
to learn more about our partners. 

Marketing: Allied Arts helped to promote the en-
tire Bellingham SeaFeast Festival through our 
newsletters, web blasts, social media posts, print-
ed fliers/ handouts, and the monthly Art Talk Cal-
endar on KMRE  Radio At Talk/ BTV 10 Access TV. 
As part of Allied Arts’, come to Bellingham for the 
Arts  - Tourism Marketing Campaign (funded by a 
Bellingham Tourism Commission Grant). Belling-
ham SeaFeast was advertised in 3 regional arts 
publications that service the I-5 Corridor from 
Portland to Vancouver BC. 

Marketing   
Social Media/Web  92  posts 
Printed Materials   250 copies 
KM RE Radio/BTV 10  5 months 
Tourism Ads 3/mo 6 months 
Time   
Staff 4   220 hours 
Volunteer 10  125 hours 

Budget 
Income 
Port                          $2,500  
Booth fees               $1,600  
Creative spaces         $225 
Sales                              $28 
Total                         $4,353 
 

 
Expenses  
Teaching Artists $150 
Supplies  $125 
Printing      $99 
Administration  $3,150 
Marketing $650 
                             $4,174 
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 Bellingham SeaFeast Maritime 
Art Booths: The second annual 
Bellingham Seafeast 2017 was a 
great collaborative success. Allied 
Arts of Whatcom County, in con-
junction with the Port of Belling-
ham, coordinated the Art Booth 
component of Bellingham 
SeaFeast. The focus of this aspect 
of the festival was to promote our 
unique maritime community 
through local artistic creations. 

Coordination: Allied Arts is hon-
ored to have been included in this 
second annual event. Coordina-
tion of the arts component was 
relatively smooth for the organiza-
tion because it was similar to the 
other festivals we coordinate. Ten  
dedicated volunteers and college 
interns helped the four Allied Arts 
staff to administrate the event. 

A big thank you to the  
Bellingham SeaFeast  
Committee for including 
Allied Arts in this great 
event! 

“Great event, lots of great compo-
nents, could turn out to be a real 
treasure for Bellingham. I think the 
big plus was the emphasis on the 
fish and fisherman that historically 
are so important to this area... “   
  Participating artist 

Maritime Art Booths 


